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Baby Boomers anllillennials
Will Drive The Future Housing
and Jobs Market
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The Millenials follow lifestyle, not
jobs

Of all college-educated
25- to 34-year-olds 1

64% looked for a job
after they chose the city
where they wanted to
live.

- U.S. Census




dWMoney

A Service of CNN, Fortune & Monsy

Young Americans ditch the car

By Steve Hargreaves @CNNMoney September 17, 2012: 11:30 AMET
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ANd they
don’ t
seem to

want cars

NEW YORK (CNNMoney) - America's young people just aren't buying cars like they used to.

The share of new cars purchased by those aged 18-34 dropped 30% in the last five years, according to the car shopping
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So we have to rethink what we
mean when we say we are

providing young families with
“communi ty” an
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The Parking Continuum

Optional subtitles should be mixed case in Gil, 18 pts.

Pure Suburbia —-"ﬁ"ﬂw” ‘““"_"""

Character: All Activities Are
Dispersed

Modes:
Cars: Used for all Trips
Transit/Biking: Never Used

Walking: Never Used




The Parking Continuum

Suburbia + Park-Once

Character: Dense Employment and Entertainment
Centers

Modes:

Cars: Used for Most Trips, Parked at Work and
Entertainment Centers

Transit/Biking: Used Rarely
Walking: Used for Trips within Park-Once Center
Transition Strategies:

Built Environment: Add dense Work/Fun Park-Once
Centers

Transportation Infrastructure: Centralized Parking

Management: Paid Parking in Park-Once Centers

GENERAL PLAN UPDATE & EIR

LAND USE & MOBILITY ELEMENTS



The Parking Continuum

Park-Once Home-Work

Characteristics: Dense Residential Centers as well as Work
& Fun

Modes:
Cars: Used for Commuting and Major Errands
Transit/Biking: Used Sometimes for Trips Between Centers

Walking: Used for Trips Within Park-Once Centers

Transition Strategies:

Built Environment: Add dense Residential Park-Once
Centers

Transportation Infrastructure: Expand Shuttles/Transit

Management: Overall Reduction in Parking Ratios



The Parking Continuum

The Park-Once World

Character: Most Activities Located in Park-Once Centers
Modes:

Cars: Used Only Occasionally

Transit/Biking: Used Frequently Between Centers
Walking: Used for Virtually All Daily Errands

Transition Strategies:

Built Environment: Add Markets and Businesses/Services

Transportation Infrastructure: Upgrade From Shuttles to
Streetcar

Management: Further Reduction in Parking Ratios; Congestion
Pricing
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